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eh b;r@*flans AUd\enCe Largest paying circulation in the sector: 2,185 copies
|’au obllm 24 000 Your guarantee, the only certified magazine on the market

| | TRATEMERT Aver irculation irculation of Penetration r
sDEEEm;; readers e Average circulatio e Circulation o e Penetration rate

perissue: 5,500 special issues: 8,500 on recovery sector: 76 %

n.sf:tmanb

Guide produits P42

AR culation rate: 5)

Editorial programme L=
Projected

m Ela’gstgaei::hips Editorial Programme for 2012

Februar « International Recycling tires & other ELV Tubes and lamps: Paper
Y Automobile materials (plastic, glass....): ps: P Logistics

- - e « Recycling Congress  dismantling, crushin FEEE RAIGES . |GElielSEElE

=kitd Waste recovery and - KEEL Industries generating o ’ Waste fror?mlconstrugc.t'i.on& Using recovered Equipment:
recycling organizations  secondary raw materials April +Intermat - Environord 0 handling,  raw g]aterials » Glass p?esfes :
Local authorities . L. ey ol A sorting... construction VST compactors.

o [T78 Associations, . . , :
and administrations L2 . June +BIR Packaging, ELV, WEEE...: WEEE: evolution of Plastics ELV dismantlin
training centres, July + Waste summit automatic tools recycling techniques 9

7% Users of secondary retail, consulting

raw materials August iereielemellingg iolys, Material handling: gletfinir:gent
9 « Recycling industries  elevators, diggers, cranes, 9 WEEE quip

RecyCI a g e RéC U p é ra tl O n September B g 8 LCD components ic;rnilgiiﬁsefsnd

) ) . October +BIR - Identiplast Control measuring, weighing Refrigerants Scra Sorting waste
e 6 magazine weeklies: Special features once a month. November - Mayors' Fair and computer follow-up. 9 P 9

e 42 economic weeklies: Weekly new on major markets. Special Pollutec issue: exhibitors’ Batteries and
December - Pollutec

e 1 special issue:” Equipment guide ” products & innovations accumulators Tires SRR

December Annual publication Waste & recovery: 2013 manufacturers guide

The No. 1 trade press .« .
website on recyclﬂng Advert|5|ng rates

The recyclage-recuperation.fr website

Location / format Weekly magazines | Special issues | Weeklies EXt ras
Fau- Eo Colour other than primary blue
Black Black
colour colour or red: four colour

Slip-on cover, both sides €5,686 €6,824 « Additional colour:
+ 25%
Front page with prompt on back page €3,626 o Specific location:
+15%
Front page 210 x 95 €2,275
Back page €4,416 €5,080 €2,708 .
Inside front page €4,115 €4,753 €2,438 D I SCO u n ts
Leader pag o
banner 1% box 1 box Welcome -10%
Inside back page €3,692 €4,212 €2,438 Reservation -59%
Monthly €1,700 €1,600 €1,200 €900 Double page €750  €5712  €4120 €6548 Asweeklymog LOValty
— - volume up on previous year
Full page €085 €3360 €407 €3,866 Asweekymag. (a5 1o 25 % 239
84,250 295,313
2/3 page €1475  €1,704  €1,703 €2,922 Asweeklymag. de€ 261060 % -5%
61 & more -10%
Wee kly e-news on “Waste” 1/2 page €1,005 €1,688 €1,162 €1,953 Asweekly mag. Volume
1/3 page €826 €1,275 €933  €1,448 Asweeklymag. 2-3 insertions -5%
Sen'F to ' 4-5insertions -7%
Env|ronnement_Magaz|ne 1/4 page €600 €974 €709 €1 ,1 17 As weekly mag. 6-7 insel’tions - 1 0 O/O
i‘\j\?si“?ers fessional 1/6 page €490 €566 Asweeklymag.  8-9 insertions -15%
aste” proressionals ) 10 & more insertions - 20 %
(1,650 contacts). Insert, both sides €3,590 €4,131  Asweekly mag. Agency fee -15%
4 Prices exclusive of VAT

510x 69 €840

Environnement
Magazine

Recyclage

The Group Hydroplus
Récupération

Environnement Journal des Envirojob &
&Energie  Communesdurables  annonces classées




Environnement & Energie

Cogénération o=
Les contrats
se recyclent aussi L eo Ie“

'-— LSl Audience

prend le larue

e el 37,500
” readers P

(circu\ation rate: 5)

Circulation: 7,000 (decision-makers
in industry and local authorities)

Editorial programme
Projected

m Trade fairs & Partnerships Draft editorial 2012

April + Renewable energies fair Ground photovoltaic
+Wood energy system

- « Intersolar Wind power Ethanol fuel Photovoltaic
energy

Biogas, Anaerobic

Fuel cells Wind power

Energy

October « Solarmed Di ! Wave power plants .
igestion conservation
« Energaia
Specifiers - SER ( (renewable energies union) Cgcvt;erntrated solar Geothermal energy Biomass
symposium P

and contracting authorities
Producers

and suppliers of energy

15% Construction companies

Our main themes, in every issue

10%] e Solar power e Hydrolic e Sustainable buildings

manul;:::z::;pply e Wind power e Biomass e Energy efficiency
Other

Financial bodies and investors TeChnicaI & economic Conten’[

X,

&
The No. 1 trade press Adverti Sing rates

website about
Environment & energy

The environnement-magazine.fr website

Energle & Environnement Extras
+4%

' t I Face
u a r e r First feature +4%
Location/ Fomat_________[Fourcolour__|__oiack__JRIRICE +4%

After contents +4%

Inside front cover 4,800 Special issues:
Cover pages Inside back cover 4,200 - » Energaia
(December) +5%
; Back cover 3,900 - « Renewable
= Energies Fair (April) +10 %
double page 6,100 -
Regular 0
Monthly €1,700 €1,600 €1,200 €900 1/2 page 2,200 1,980 Welcome ... -6 %
(new advertisers)
Pages V|ewed 1/4 page 1,300 1,-090 Loyalty -3%
S = EEIE Prices are quoted in Euros and exclusive of VAT (2011 advertisers)
‘ Progression -3%
WGEkly €-NeWsS on “Renewable Energies” (more advert pages in 2012)
Sent to \zlo“'lme i 5%
Environnement-Magazine.fr "3 mseytnons T2
4 insertions -7 %

professional “energy”
subscribers
(7,800 contacts).

510x69 €840

]
The authoritative publication on Renewable Energies and Energy Efficiency ENVIRONNEMENT

& energie

The Group Environnement

Magazine

Hydroplus Recyclage Environnement Journal des Envirojob &

Récupération &Energie  Communesdurables  annonces classées




. Journal des Communes durables

sous tensio

. Central to decisions
taken by local authority members and engineers

AUd\enCe Five major themes

40’500 e Intercommunal Transport e Social and health matters o Safety

e Urban planning e Water management
readers

(circu\ation rate: 4,5) (

Editorial programme
projection
 Wonth [Trade ars &Partnerships | Majorediorals |

« Crossroads of local water management

January . . Sanitation
Februar - Energy-climate summit for local and Eneraies
uary regional authorities 9
« Government procurement exhibit (UGAP)  Public tendering - New Towns Trade Fair special issue
» New Towns Trade Fair lle-de-France- > based on themes treated at the lle-de-France Mayors’
Mayors’ Summit Summit
Parks and gardens - Public lighting - Election special issue
May « Lumiville/Equipville > how the presidential and general elections affect local

authorities

A profession: territorial technical officers - Public buildings

« Environord - Edile - -
and maintenance - Intercommunal transport special: solu-

Elected representatives (mayors,

deputies and local councillors) « Ruralitic tions for boroughs
Chief administrative officers A - Special issue distributed for one year A li
(town clerks, department heads, regional and ugust on our stand in various partnership nn'ua issue .
departmental bureaus, executive officers) September events Social and health matters special
. Technical staff (road works, facilities, - Inter roads and towns Urban planning - Mobility - ATTF special issue
parks, maintenance, etc) « Edile and ATTF Congress > latest news and updated standards
ERLH Other (semi-public companies, engi- - Mayors'and local authorities’ Fair Special issue

neering consultants, procurement suppliers, November

private individuals) > based on themes treated at the Mayors’ Congress

« Pollutec — Buy&Care POLLUTEC special issue > based on themes treated at
« Protection exhibit conferences and meetings organised during the fair

| ¢
The sustainable Advert|s|ng rates

municipalities’ website

The journal-des-communes.fr website

PR TR Y e S

Journal des communes durables Extras
NEW‘ \ Monthl IE?rcsffeature I:Z:
’ Location/Format  [Fourcolour |  Black  [EEESSIRY: +4%

Special issues:

Inside front cover 4,200 - - AMIE +10%
Cover pages Inside back cover 3,600 - » SMCL +10%
- o POLLUTEC + 10 %
Back cover 5,000 =
Leader b %b D‘ t
banner 200X #00X Facing contents 3900 - ISsCcoOunts
Monthly €1,500 €1,400 €1,000 €600 Double page 5,150 . Welcome -6 %
(new advertisers)
Regular Full page 3,400 3,000 Loyalty -3%
(2011 advertisers)
1/2 page 2,100 1,850 .
€-NeWsS from the Journal des Communes Pad Progression -3%
1/4 page 1,500 1,350 (more advert pages in 2012)
Sent to people involved in ) ) ) Volume
local and regional matters Prices are quoted in Euros and exclusive of VAT 2.3 insertions -50,
(22,000 contacts). 4-5 insertions -8%
6 or more insertions  -12 %
Agency fee -15%

510x 69 €840

The magazine on local and regional matters since 1827 IOIIIINAIDESGOMMII

Environnement
Magazine

The Group Hydroplus Recyclage Environnement Journal des Envirojob &

Récupération &Energie  Communesdurables  annonces classées



Recyclage DJI
Récupération
Insertion, per week

Over 20 sections every week
RFPs - Businesses — Vacancies - Equipment - etc.

Ad rates per line» - 32 characters (signs & spaces)
on 55 mm column:€10.80 (exc. VAT)

FRAMED AD

mm one column 3.20 +15 %

mm two columns 6.40 +15 %

mm three columns 9.60 +15 %

1col.=55mm; 2col.=110 mm; 3 col. = 170 mm
Discounts
6 insertions -5%
12 insertions -10%
24 insertions -15%
42 insertions -20%

Magazine mailbox: €13.00 (exc. VAT)
Extra for good-for-print or proof: €20,00 (exc. VAT)
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Environnement [
Magazine
Insertion per month

CLASSIFIED AD RATES 2012 - Format W x H

HYDROPLUS

Hydroplus

6 issues per year

Vacancies & RFPs - Format, mm (W x H)

1 module 85x34 450

2 modules 85x72 850 One 1/4 p module 85x110 450

3 modules 85x 110 1,250 One 1/2 p module 175x110 850

4 modules H 85 x 148 1,500 Two modules1/2 p 85 x 222 1,250

4 modules L 175x72 1,500 Three modules 3/4 p 175 x 186 1,500

6 modules H 85x222 2,170 Full page 175x222 1,500

6 modules L 175x 110 2,170 Four-colour: +10 %

10 modules 175 x 186 3,870 :

Full page 175 x 222 4,420 2D|n:esr'5)(n)su nts -10%
Four-colour: + 10 % 3 insertions -20 %

Business discount of 15% for advertisers placing
advertisements through an officially appointed

RFP rates, 2011 - Format (W x H)

One 1/4 p module 85x 110 950 advertising agency.

Two modules1/2 p 175x110 1,650 Magazine mailbox: €15(exc. VAT)

Two modules 1/2 p 85x222 1,650 .

Three modules 3/4 p 175 x 186 2465 > Discounts

Full page 175x222 3,350  2insertions -10%
Double Page 2x175x222 5800 3 insertions -20 %

Business discount of 15% for advertisers placing advertisements

Four-colour: +10 % through an officially appointed advertising agency.

Public contracts & public service and delegations
In addition to official publication, you can also place your ad in a specialist publication covering the economic sector concerned.
@ Water & sanitation
€ Waste management & recycling............. Recyclage Récupération (OJD) and/or Environnement Magazine (OJD)

Hydroplus and/or Environnement Magazine (OJD)

@ New energies Environnement Magazine (OJD)

4 Planning & nature Environnement Magazine (OJD)

@ Sustainable development ... Environnement Magazine (OJD)

Environnement Magazine employment website

113,000 readers - 77,000 e-newsletter subscribers
189,000 page views per month - 4,715 CVs viewable

Optimise your recruitment

With our coupled package, offering free online publication for all vacancies

Advertising rates

New recruiter account with job or
internship vacancy: 15 days free

30 extra days

60-day ad

Pack: 5 vacancies

with presentation area

Pack: 10 vacancies

with presentation area

Pack: 20 vacancies

with presentation area

Pack: 6-month unlimited with presentation area
and access to CV library

Pack: 12-month unlimited with presentation area
and access to CV library

Environnement
Magazine

The Group

Number of

| advertised in out reviews

5 services for advertising your vacancies

il Ads personalized with your logo?
Your ad highlighted throughout the publication period.

Listing in Top Vacancies section on website homepage

Listing in first-ten ads for 24 hours.
CVs

EJ Vacancies automatically selected for weekly notification

€199
Publication in envirojob weekly notification.
5 €290
10 €625 3 Vacancies automatically reissued for 60 days®, from initial online publication date
Access to CV library while ad is running
20 €1,120 . . s ;
Direct access to the CV library from your recruiter’s area, and saveable CV selection.
40 €1,490 )
[@ Your logo and company profile will appear under the «\WHO IS RECRUITING>» tab.
120 €1,990 (1) Source Estat médiametrie, OJD certified ; (2) Unless you withdraw the ad ; (3) Unless you withdraw the ad
240 €2,990

Journal des
Communes durables

Environnement
& Energie

Envirojob &

Recyclage
annonces classées

Hydroplus
Récupération




By placing an order for advertising space, adver-
tisers implicitly accept our general conditions of
sale. No other condition contradictory to the said
conditions shall take precedence and may not be
invoked by the advertiser or his principal. Victoire
Editions Group shall not be held responsible for
any failure to print, publish or circulate all or part of
one or more numbers of the journal or one or more
advertising announcements for reasons beyond
the Group’s control.

1.Advertisers shall remain responsible for the
advertising copy. Victoire Editions Group may
refuse an insertion which, by its nature or tex-
tual or graphic content, is contrary to the spirit of
publications or liable to cause protests from the
journal's readers or others.

2.Victoire Editions Group may alter current ad-
vertising rates at one month's notice, even for
ongoing orders.

3. Advertisers shall be responsible for payment of
theadvertising order under the terms and condi-
tions showing in therates. In the event of default
by the advertiser’s agent, the advertiser will re-
ceive formal notice of payments due and shall
settle the account with Victoire Editions Group
directly, even if the agent has already received
the payment.

General Conditions of Sale
Any purchase of space is subject to acceptance of our Terms of Use

4.1n order to process invoices, Victoire Editions

Group must be in possession of a copy of the
contract between the advertiser and his agent;
this contract shall be deemed to remain in force
until formally terminated by the advertiser. Pur-
suant to the «Sapin Act,» 29 January 1993, a top
copy of the invoice will be sent to the advertiser.
Anyintermediary duly empowered by the adver-
tisertoact on his behalf will be deemed to be the
advertiser’sagent.

5.Invoices for standard announcements (excluding

small inserts and classified advertisements) are
made up to the date of publication. Invoices are
payable thirty (30) days from the tenth (10th) day of
the month following the invoice date. Payment for
smallinsertsand classified advertisementsis dueon
receipt of invoice. Payments shall be made by bank
transfer, cheque or bank draft. If payment is made
by bank draft, it shall be accepted and returned to
Victoire Editions Group within fifteen (15) days of
date of invoice. No rebate will be due for early pay-
ment. Late payments will be subject to interest at
amonthly rate of 150 per cent of the legal interest
rate. Orders may be discontinued in the event of
late payment. In the event of unpaid invoices being
recovered through legal proceedings, the amount
showing on the invoice will be increased by 15 per
centinaccordance with penalty clausesas laid down
in Articles 1226 etc. of the French Civil Code.

6.Taxes as may be applicable from time to time
shall be paid by the advertiser.

7.The advertiser shall bear the cost of preparing
offset film. If Victoire Editions Group is instructed
to prepare the film, the associated technical costs
will be charged to the advertiser as provided for
in Clause 14 herein.

8. Proof of publication takes the form of one courtesy
copy to each of the advertiser and his agent.

9.Special emplacements are accepted after gua-
rantee of their execution. If they are respected,
they will be invoiced at the premium rates
showing in the rates.

10. Discounts are granted to advertisers or groups
of advertisers when the companiesin the group
are controlled by a joint holding company.

A) Quantity discount

Quantity discounts are offered on the basis of the
number of insertions ordered by an advertiser or
group of advertisers or by his or their agent(s).

B) Discount for Welcome and Progression
subscribers

These reductions can be combined together
and with the quantity discount. The Welcome
discount is available to all new advertisers. The
Progression discount applies to advertisers ad-

vertising one year afteranother and whose total
purchases increase year on year.

C) Group discount

Additional discounts may be offered in connec-
tionwith agreementsto advertiseinanumber of
titles published by the Victoire Editions Group.
D) Special discounts

Special discounts are an alternative to group dis-
counts and concern special operations showing
in the annual schedule of rates.

E) Business or agency discount

Advertisers working through an agent may be
entitledtoa 15 per cent business discount on the
net amount for insertions after deduction of all
otherdiscounts.

. Advertising space must be ordered in writing not

later than three (3) months prior to publication or
not later than five (5) months prior to publication
for preferential emplacements. Copy must be
available not later than to (2) months prior to pu-
blication or not later than three (3) months prior
to publication for preferential emplacements.
Cancellations of orders will be accepted up to
two (2) months before the planned publication
date or up to three (3) months before planned
publication date for preferential emplacements.

. Production, circulation and insertion of an adver-

tising announcement or campaign are contin-
gent on receipt of a formal order, duly signed
and sealed by the advertiser or his agent, and
accepted by Victoire Editions Group.

13. Advertising matter which might be construed

as independent reporting must be marked «Ad-
vertisement,» <Advertiser's Announcement» or
words to that effect.

14. Advertising copy may be submitted on CD-ROM

oras an e-mail file with a resolution of 300 dpi in
the following formats:

- Photoshop image of the complete advertise-
mentin jpeg, CMIN, pixel fonts

- Secure pdf: pdf file in CMJN with incorporated
fonts - check that any images used are 300 dpi.
-Completelllustratorfile (Adobe Creative Suite) (vec-
tored fonts) in eps. Four colour process, no Pantone
-Xpressversion4or 5 file with accompanying Mac
fonts (not PC fonts). Images must be eps or tiff
-Indesign file (with character fonts andimagesin
eps «jpeg compression,» CMJIN).

Inallfive cases, graphics (photos, logos, etc.) must
be of the best quality.

The copy must be accompanied by a colour print
(digital Cromalin or from films, Rainbow or Iris)
and sent to Victoire Editions Group head office. No
claims about print quality will be entertained if the
above specification is not complied with or if the
technical items are sent after the deadline. Failure
to return signed proofs within 48 hours will be
construed as tacit acceptance by the advertiser of
the content and agreement to publish and Victoire
Editions Group shall bear no further responsibility.
Anytechnical work performedatthe client’srequest
or necessary for publishing the advertisement will
beinvoiced to the client at the following rates:
-Work made necessary by unsuitable format, font

or missing image, author’s corrections, etc.; €60
plus VAT per hour (minimum charge one (1) hour)
-Creation, recomposition, touching uplogo, etc.:€90
plus VAT per hour (minimum charge one (1) hour)
Invoices for technical charges are made up to the
same date as for the advertisement (see Clause 5)
and are payable on the same terms.

15.Orders for advertising space will be understood

as meaning that the content is not subject to any
restrictions on reproduction rights for commercial
purposes and that it has been drafted in accor-
dance with the legal and regulatory requirements
on advertising the relevant products and services.
Victoire Editions Group will accept no responsibi-
lity in this respect and the advertiser shall save the
Group harmless from any claims or actions brou-
ghtin this respect by any party whatsoever.

16.Titles published by Victoire Editions Group shall

not be used in advertising matter without prior
permission.

17.Claims of any kind will not be entertained unless

notified in writing within fifteen (15) days of pu-
blication of the advertisement. In the event of
dispute over part of an invoice, the advertiser or
his agent shall settle the undisputed part of the
invoice within the stated due dates.

18. Disputes in connection with advertising shall

be brought before the Paris commercial court,
which shall be the only competent body for sett-
ling disputes between the parties.

Advertising formats for all publications

Slip-on full page Y2 page W. Y2 page H. 1/3 page H. Va page H. Va page W. 1/6 page W.
105 x270 mm 210x 270 mm 175x 115 mm 84 x230 mm 50x230 mm 84x115mm 175x53 mm 175 x40 mm

Technical information

Print Advertisements can be sent using a secure 300 dpi PDF file (including the original visuals!) CMYK, using PostScript fonts,
together with the fonts used. For full-page formats, please provide 2 to 5mm bleeds.

Please note: your advert must be initially designed using page-layout software such as InDesign or QuarkXpress.
Alternatively: send us a complete jpeg Photoshop visual of your advertisement. For CMYK: bitmap fonts. For all adverts generated
using, for example, a Word, Publisher or PowerPoint document, we are unable to guarantee the quality of the printed result.

Obligatory:you must send us a colour proof by land mail (digital Cromalin or Rainbow and Iris films)

Web banners, window ads and other formats can be sent as jpeg, gif and animated gif images.
Important:animated gif images can be used for e-news but are not recognised by all e-mail applications.
Please note:Flash can only be used for web sites, not for e-news.

Our members are published
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and printed on 100% recycled paper
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